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Abstract

Since probably forever, news has played a
partin people’s lives. We share news with

each other. Itis influencing our opinions and
worldview and gives us information to base
our decisions upon. News is a lot more than
just information about what is happening in the
world. It is a powerful tool, it is a platform, it is
areflection room, and it is part of most adults’
everyday lives in one way or another.

In later years we have seen a vast and
influential development in the digital sphere.
To a large degree, news has become digital,
and the opportunity to share and distribute
information in a broad field is now bigger than
ever before. But the news on digital platforms
introduces different criteria than analogue
news distribution. Digital news is currently a
highly discussed subject in many fields, and
the news media as we know it historically isin a
phase of transition.

The digitalization has promoted young adults’
news reading on digital platforms rather

than traditional news media (television, radio
and print papers). The news experience has
changed along with the democratization of the
internet. As a newsreader on digital platforms,
you have to navigate many hinders, like filter
bubbles, disinformation and information
overload.

From a designerly perspective, we have
concluded that trusting relationships to the
news media, dedicated spaces and focused
consumption with high intention are elements
that support a balanced and reliable news diet.
We will, throughout this report, argue why we
landed on this.
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INTRODUCTION

UNDERSTANDING
OUR PROJECT

BALANCED

We believe that varied and versatile news habits are
beneficial for our society, both in what you read and
how you read it. Balance manifestsitselfin many le-
vels of news, such as different perspectives, geogra-
phical reach oremotional impact onthe individual.

RELIABLE

Journalistic guidelines, press ethics and establi-
shing editorial responsibilities are all tools made for
ensuring that news isreliable. These standards can
also support critical thinking and help people to eva-
luate the information they receive. We believe that
reliable news supports information literacy, and that
variables like fact checking, source evaluation and
transparency are fundamental.



TERMINOLOGY

We have had tolearn alot of new words while researching this diploma.
To make sure that you as areader are onthe same page as us whenrea-
ding this report, we have collected some terms that we will use to descri-
be certain concepts. View References for source of definition.

MASS POLARIZATION

Mass polarization, or popular polarization, occurs when

an electorate’s attitudes towards political issues, policies,
and celebrated figures are neatly divided along party lines.
Atthe extreme, each camp questions the moral legitimacy
of the other, viewing the opposing camp and its policies

as an existential threat to their way of life or the nationas a
whole. (Wikipedia, 2021) -

CANCEL CULTURE

Cancel cultureis a modern form of ostracismin which so-
meone is thrust out of social or professional circles —whe-
theritbe online, on social media, orin person. Those who
are subject to this ostracism are said to have been “cance-
lled”. The expression “cancel culture” has mostly negative
connotations andis commonly used in debates on free
speech and censorship. (Wikipedia, 2021)

HATE SPEECH

Public speech that expresses hate or encourages violence
towards a person or group based on something such as
race, religion, sex, or sexual orientation. (Wikipedia, 2021) *

INFORMATION OVERLOAD

Information overload, also known as infobesity, infoxica-
tion, information anxiety, and information explosion s the
difficulty inunderstanding anissue and effectively making
decisions when one has too much information about that
issue, and is generally associated with the excessive quan-
tity of daily information. (Wikipedia, 2021)

NEWS FATIGUE

Becoming tired of the constant negativity or political
propagandainthe news. People with news fatigue might
decide to stop allnews consumption for the purpose of
being more at peace and improving their mental health
and mood and may then find themselves happier and with
more energy to do the things they enjoy. (Urban Dictionary,
2021)>

DOOM SCROLLING

Doomscrolling is the act of spending an excessive amount
of screen time devoted to the absorption of dystopian
news. Increased consumption of predominantly negative
news may result in harmful psychophysiological respon-
sesinsome. (Wikipedia, 2021) &

MEDIA TRANSPARENCY

Media transparency (or transparent media), also referred
to as Media Opacity, is a concept that explores how and
why information subsidies are being produced, distributed
and handled by media professionals, including journa-
lists, editors, public relations practitioners, government
officials, public affairs specialists, and spokespeople. In
short, media transparency reflects the relationship be-
tween civilization and journalists, news sources and go-
vernment. (Wikipedia, 2021)"

DISINFORMATION

Disinformation is false or misleading information that is
spread deliberately to deceive. This is a subset of misinfor-
mation. (Wikipedia, 2021)%

BINGING

Binge, a behavior engaged in excessively overashort
period of time, such as:

- Bingedrinking

- Bingeeating

« Bingewatching

(Wikipedia, 2021)*



)

Our social tools remove older obstacles to public
expression, and thus remove the bottlenecks that
characterized mass media. The result is the mass
amateurization of efforts previously reserved for
media professionals.

— Clay Shirky, Here Comes Everybody?®



WHAT IS NEWS?

A short definition: We find it hard to give a simple
definition of what news really is. The short version
is that news is new information on what is hap-
pening around the world, and it is a tool we use to
keep updated and informed. In the longer version,
we would like to highlight some attributes which
we consider descriptive of what the news media is
today:

Its purpose: News plays an influential part of our
everyday lives by keeping us updated and infor-
med on societal matters. It connects people’s
individual world with the world at large, and it
supports us in forming opinions and engaging as
citizens.

Where do we get news from?: We know that news
dissemination has never been restricted to the
news media alone. We receive information of
newsworthiness from friends, family and surroun-
dings, whether we seek it out or not.

Professionalization: The established news media
have professionalized how news is conveyed. The
issue on how trustworthy the information we recei-
ve is has been tackled by the news media, through
journalistic guidelines, press ethics and defining
editorial responsibilities.

In a transitional state: As we see it, the definition
of news is in a state of transition. The global, vast
and powerful digital developments we are go-
ing through, have led to changes in various parts
of our society. The traditional news media is no
exception to this, and have followed their rea-
ders onto digital and social platforms. Whereas
the news media has historically set the standard
of how news has been broadcast, the new digital
formats, democratisation of the internet and our
social tools, have changed this.

News dependence: Digitalization of news has not
only affected the news media. It has also affected
our relationship to- and behavior towards it. The
web allows for non-regulated and endless amo-
unts of newsworthy information, which anyone can
distribute. This paints a picture of a society that is
becoming less dependent on the traditional news
media for receiving information of newsworthi-
ness.

Threats: That is not necessarily a bad thing. Ho-
wever, we have in the later years seen some of the
consequences that follow news that are not re-
aching the traditional news media standards. Ter-
minology like filter bubbles, click bait, news fatigue
and polarization are associated with the news
landscape today. This raises the question of how
beneficial that is to us.

We believe that readers should be able to trust
the news media institution to provide infor-
mation that is reliable and balanced, and that
having the news media adhering to this, will
be beneficial for our society. Throughout this
diploma we have not wanted to exclude any
types of news, or tell anyone what they should
or shout not read. We have rather considered
the professionalized news media as a good
alternative for people who want to ensure ba-
lanced and reliable news habits.



WHO WE ARE

Kaya

An service design diploma student, integrated
masters course from the Oslo School of Architecture
and Design.

Yahang

Aninteraction design diploma student at the Oslo
School of Architecture and Design, with BA from
Tongji Universtity, China.

OUR ROLE

The field of news is massive and complex. It is discussed,
explored and understood from technological, philosophical,
business, political and psychological perspectives.

The advantage that we can bring to the study as designers,
are the qualitative techniques and tools that we have used to
consider new perspectives, to understanding the vast pos-
sibilities and opportunitiesin the field of news publishing.
Such design orientated methodology is especially useful as it
employs user experience generated testing. This allows us to
more accurately and efficiently propose solutions that meet
the needs of the target audience.

That being said, we want to acknowledge our limitations.

We arein this project within a limited amount of time. We will
also be limited by decision making thatis based on our own
knowledge base and finds. Our suggestions for a solution will
only be verified by our localised research, and feedback from
selected users and experts within the field. We therefore see
this project as an opportunity to contribute to the discussion
onalevelthatrecognizes and explores that news inthe end, is
produced to beinternalized by someone.

OUR GOAL

Our diploma gives us an opportunity to enter a field with more
resources, time and experience than we have previously ever
had as design students. We are therefore aiming to utilize this
opportunity and dive into a complex field with the intention

of designing suggestions that are experienced as relatable
and feasible. Still, the technological and structural progress
thatis happening every day in the field of news, shows that we
are entering a field which isin a state of constant change. Our
goal will be to contribute to this in a way that explores possibi-
lities that resonates with the news media industry and which
are implementable intoday’s news landscape.



RESEARCH
SUMMARY

To tackle the complexity that surrounds news, digital
platforms and youth, we initiated this project with a
comprehensive research phase.

We saw that our project theme would require us
approachingit from a variety of angles, using diffe-
rent methods and tools. Following we have outlined
our main methods, and highlight the ones that gave
us direction and informed our decisions throughout
this diploma study

To get a full overview of how we conducted our re-
search and methods, please refer to our appendix.

PROCESS

PROJECT INITIATION

RESEARCH

SCOPE

EXPLORE

DEFINE PROJECT SCOPE

ITERATE & DEVELOP

DELIVERABLES

PROJECT DELIVERY

Discover &
define

Secondary research
User survey
Expertinterviews
Deskresearch

Key insights

Considerations mind map

User behavior map
Areas of opportunity
Insight clustering
Comparative studies
Synthesis map

Concept
development

Ideation workshops
Sketching

High fidelity sketching
Expert feedback

User feedback
Testing

Case studies
Moodboard

Compeletion &
delivery

Prototyping
Evidencing
Report



KEY MOMENTS
AND METHODS
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SECONDARY RESEARCH

Our initial approach was to go throu-
gh a comprehensive phase of secon-
daryresearch. We found that the
topicis well documented, and wanted
to make use of the existing knowled-
ge surrounding it. It also allowed us to
lean on atype of research that would
not be disrupted, if the Covid-19 situa-
tion escalated during our project.

We made a map to where we could
extract materials to consider and
write comments and thoughts. Inthe
map we defined findings, insights
and formulated “how might we”
questions on each piece of material
which we could further use to cluster
and find opportunities. This gave us
some initial directionina complex
and broad field, which we could fur-
ther utilize in our expert interviews.

We went trough:

« 1/reports

« 18+articles

« 3 documentaries

« 2webinars

« 3 paneldiscussions
« bpresentations

« 7podcastepisodes
« 9explanatoryvideos

EXPERT INPUT

We knew that if we were to design
within this field, we needed to unders-
tand our topic from a variety of pers-
pectives. We therefore assembled a
group of what we consider expertsin
the field (especially compared to us),
who could guide and assess us throu-
ghout our project. The interviews we
conducted gave us a deeper unders-
tanding of news in a Norwegian con-
text and helped us define our project
scope.

Martin Berglund

Designerand frontend deve-
loper, NRK.

Interface developerin NRK.

Solve K. Karlsen
Leader at Tenk (Faktisk.no).

Formerteacherand developer
ofinterdiciplinary learning,
connecting school and society.

Y
Anders Hofseth

Strategic supervisorand
commentator at NRKbeta.

Experience with media analy-
sis, contentdevelopmentand
journalism.

Andreas Bohler
Designer,UXlead atVG.

Was part of developing Peil, a
VG news app targeting young
adults, notreading news atall.

Thomas Baekdal

Individual publisher, journa-
listand mediaanalyst.

Creator of Baekdal.com, writing
about future media trends and
strategies.

Comment from writers: As students, we are extremely grateful when people dedicate their time and energy
to support our projects. This diploma would not have been the same without the help end expertise these
experts have offered us. We have not been in a position where turning down valuable help has been an
option, but we are aware that this group of people is generic.
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CONSIDERATIONS MINDMAP

We initiated our diploma with the
intention of designing for balanced,
reliable and nuanced news. These
words were meant to give us fra-
mework and guidance when navi-
gating the broad field of news. We
discovered early on that using them
required a sense of granularity in how
they manifestin the news landsca-
pe. Ourresearchled ustodoamind
map, where we collected and sorted
our newfound knowledge. Through = \
this map we discovered that nuan- '
cedis supporting bothreliable and
balanced, and that reliable and balan-
ced was sufficient for describing our
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Through our secondary research
and interviewing our experts within

Types of news readers-&——

Filter bubbles—&——

9oUBUISN0D
a|qeley
Balanced

project goal. IS o i ' thg news-field about t.)ala.nced and
reliable news, many highlighted the
Based on what we extracted from our & . - cha‘n‘ges thatare happening in the
consideration mind map, we were i political landscape and the role that
R : el % s o There was not a lack of journalists finding the news media plays. Itintroduced
able to make clearer definitions of ba- o o : :
. _ / out things he (Donald Trump) done that terms like:
lanced and reliable (Ref: page 1). Still, e . :
i hasize that if qoi o was not good from a democratic point of
wewantto emphasize thatit going Bl T vew. The problem was there was always . Fake news
into the map one will see more con- a0 something new the next day. He was able . Polarization

crete considerations connected to to control the information enviroment.
the news media and digital platforms.
These we have reffered back to, to

evaluate our project along the way.

« Bias

« Dis-and misinformation
- Hiddenagendas

« The attention economy
« Andfilterbubbles

seop! 10.96UELOXS 0N

- Anders Hofseth, Interview

Comment: View appendix for full high

resolution version of the mind map.
Additionally we found that youth have

low participationin elections®®and
that media distrustis a current subject
inyouths lives. We are very aware that
thisissueis multifaceted, but enga-
ging citizens through reliable news
and political content could be one
way to start.

1



START

Horonasmitta barn far intensiv-
behandling

Mann vakna opp
blind - fekk ikkje
ambulanse

Mottes aldri- bie likevel
smittet av koronavirus

DEDICATED SPACES

intent.

Screenshot retrieved from: www.nrk.no

Categorization and searching out
news based on interest showed to be
asubjectthat many readers and news
providers struggle with. We conduc-
ted desk research of the feed and flow
of information on existing newspaper
front pages. We concluded that a
front page consists of approximately
80 unassorted hyperlinked articles,
constantly changing and updating

in a typical day. Still, our mapping on
existing news servicesrevealed a
trend of creating dedicated spaces
for specific subjectsin news services.
Afocused and dedicated site to read
the news will allow users to read with

LOW INTENT

Unplanned for and
randomly chosen

MACRO MOMENTS

Requires dedicated time
and attention

Entertainment
Binging mindlessly, being in
a recreational state of mind.

Being a passive receiver
with few active choices.

Desiring

Dedicated use of time, expe-
cting something concrete.
Focused consumption while
going in depth.

HIGH INTENT

12

Default
Filling spare time, skimming
trough content.

Browsing and scrolling with
random exposure.

Having a specific
. . intention
Desired, but time

limited

Valuable and efficent con-
sumption.

Requires little effort from the
reader.

HIGH INTENT MICRO MOMENTS

One way of defining our project

MICRO MOMENTS

Requires little time and
preparation

scope was through understanding
how youth consume news and how
we could meet them on their terms.
Through our survey, secondary
research and media analyst Tho-
mas Beakdals model*® we were able
to set a clearintention for our project.
Borrowing Baekdals terminology, we
ended up wanting to explore a solu-
tionthat supports high intent micro
moments.



NRK

In our explorations, we found that
editorial development without any fra-
mework is very difficult. We therefore
saw the need for placing our project
ina context. Based on our survey and
desk research onthe Norwegian
news landscape we found that NRK'is
a highly trusted platform with youth,
but we also saw that they don’t have
existing services targeting young
adultsin news consumption. Based
on some of NRKs guidelines and how
we experience their services, we can
envision NRK becoming an actorin
engaging youth in political matters.

§ 13 NRK shall safeguard freedom of expression and conditions of

expression for citizens. NRK shall be editorially independent and be
balanced over time. NRK shall contribute to promoting the public
conversation and contribute to the entire population receiving sufficient
information to be able to take an active part in democratic processes.

§ 27NRK shall have a broad and balanced coverage of political choices.
All parties and lists of a certain size are normally mentioned in the
editorial election coverage.

§ 29 NRK shall protect its integrity and credibility in order to be able to act
freely and independently vis-a-vis persons or groups who, for political,
ideological, financial or other reasons, want to influence the editorial
content. The business must be characterized by a high ethical standard.
Objectivity, analytical approach and neutrality shall be strived for, cf. the
principles of the Editor’s Poster, the Beware Poster and the Text
Advertising Poster.

§ 32 NRK shall disseminate knowledge about different groups and about
the diversity in Norwegian society. NRK will create arenas for debate and
information about Norway as a multicultural society.

§ 39 NRK’s public service broadcasting shall be a source of insight,
reflection, experience and knowledge through content and services of
high quality.

§ 43 NRK shall contribute to increased knowledge of international affairs.

§ 45 NRK’s editorial decisions shall not be governed by commercial
considerations.

§ 47 NRK'’s public service broadcasting shall mainly be financed by
grants from the state budget. Subsidies from the state budget and other
public revenues shall not subsidize commercial activities. There must be
a clear accounting distinction between NRK'’s public broadcasting
activities and commercial activities.

Paragraphs retrieved from:
https://www.nrk.no/informasjon/nrk-pla-
katen-1.12253428

s this link relevant to

placed here?

Is this true and the full picture?

THE ARTICLE

When goinginto the typical political
news article, it raised the question of
how young adults experience reading
and understanding what is presented.
We asked six young adults to read the
same article and give us feedback on
what could become better.

Based on this case study, we were
able to establish some attributes the
news media could use toimprove the
reading experience, and facilitate
information intake in micro moments
(Ref: page 8). To make news more
approachable, they could:

« Givereaders contextual clues.

- Exemplify and highlightimportant
information.

« Givereadersthe opportunity to
explore the topic within one arti-
cle.

« Limit hyperlinking.

- Simplify the language, and make it
more relatable.

- Layerinformation by extracting
key information.

« Beclearonwho people are.

« Includevisual elements.

Is this the ull picture?

13

This s a long
article/ 10 pages




Facilitating debate

-Hard to manage
and scale.

-Not easy to
consume the
content
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What does

this mean
button<3
Adapt to workflow
Better to go
for simplicity
and BE‘3®
predictability
‘mElas]a

1
CHAT R0OM

@ JouRMALISY
b
O ==
O NN e udbne
‘Q el Forums
ReAvtR ")

o

——

Use a Kihoot” way o engage veers in a debate

TN
‘Eﬁmuﬁfi | vs. SovnEnL

WNews in different formats suit different ccenarior

EXPERT FEEDBACK

We invited our experts and peo-
ple with journalistic experience
to evaluate our sketches andin-
sights. The feedback we recei-
ved helped usin considering the
project from additional points of
views,and gave usdeeper insight
to the behind the scenes opera-
tions of news publication.

14

USER TESTS AND FEEDBACK

Wehavetestedoursketchesand
prototypes on fellow designers
and potential users throughout
the project. This has pushed the
processofconceptdevelopment
forwardand helped us make both
bigandsmalldecisionsalongthe
way. It has also helped us in eva-
luating the value of the project,
and understanding what people
needwhenreceivinginformation.



KEY
FINDINGS

To understand the field of news, and people’s
behavior towards it, we felt that it would be
necessary forus as designers to conduct a
comprehensive amount of research.

When presenting our key findings, we want to
emphasize that we would have liked to spend
at leasttwo more years on this to get a feeling
of fully understanding the granularity we think
this extensive field calls for.

Next we will present discoveries that have
been decisive in giving us direction and gui-
dance throughout our exploration and itera-
tions.

Please referto References: Key findings,
page,toview what materials we are basing
our findings upon.
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NEWS ON DIGITAL
PLATFORMS

SOCIETAL INFLUENCE
& RESPONSIBILITY

ONE IN
_MANY _

THE MEDIUM
IS THE MEDIA

SPLIT
DISTRUBUTION
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SOCIETAL INFUENCE
AND RESPONSIBILITY

When designing for news, we need to take into
consideration that the news media have taken a
societal responsibility to set the public agenda,
engage citizens in a community, and be the critic
and monitor of society.

Intoday’s digital world, providing news and filling
therole as the fourth estate is not monopolized by
the news media to the same extent as previously

in history. The internet has in many ways become
an additional societal mouthpiece. Here we can
utter opinions, set agendas and create engage-
ment. The internet has also shown itselfto be an
importanttool people use to monitor, criticize and
communicate dissatisfaction with societal matters.
Additionally, there are few limitations on publishing
and distributing information.

We therefore have a matter of coexistence at hand,
when designing for news on digital platforms. Se-
tting clear standards, underlining definitions and
being a machinery of care is becoming crucial to
the news media, to be able to maintain its institu-
tional integrity and remain a trusted fourth estate.
Based on ourresearch, we can point out three main
findings that we consider relevant to this:

GUIDELINES AND STANDARDS

PERSPECTIVE & OPINION

A DISRUPTING ELEMENT

History and tradition have set clear
guidelines and standards (press ethics,
editorial responsibilities etc.) for how
the western journalistic media should
operate. In our current political and
digital climate these guidelines and
standards might be more important than
ever.

Still, our desk research shows that this
information is often drowning and not
prioritized, rarely being a surfacing ele-
ment thatis easy for the readerto search
out.

This we find is because of digital struc-
tures like format, layering and device
limitations. But we see an opportunity
in highlighting and making use of this
information, which we believe can
facilitate trusting relationships to news
providers.

16

News media carries aresponsibility for
providing perspective and opinion. For
peopleto getreliable perspectives and
make informed decisions, they need to
be presented the basic information and
facts surrounding anissue. This has
shown to be a difficult matter to follow
through, especially since the power of
definition is often debatable.

The public dissemination of opinionsiis
highly connected to freedom of speech.
News has traditionally been a platform
for public exchange of ideas. The new
digital news platforms have broadened
this platform, where the internet sets its
own standards andrules for how thisis
carried out. To let everyone have a voice
isas democraticasit gets, butithas also
introduced some controversies, like:

- Hatespeech

« Cancelculture

« Public officials on private accounts
« Disinformation

« And polarization

News has alsoin later years shown its
potential for being a disrupting element
in our society. This is facilitated by the
digital world allowing anyone to be a
sender and content creator, while giving
endless distribution opportunities ata
low cost.

News is therefore not just news, but so-
mething actively being used for framing
politicalissues, creating divides and
influencing opinion and perspective.
This has supported a growing distrust
in mainstream news media. As we see
it, distrust is one of the main challenges
the news media face today.

We see that there s little opportunity
intrying to change this without going
through channels like official regula-
tions and law. But designing for spaces
people search outto find reliable con-
tent could be a way to start. Conveying
the value of receiving reliable informa-
tion, are areas we as designers can work
around and explore.
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ONE IN MANY _

The news media have along with the rest of the
world become highly digital. With the amount of
options that are available to us on digital devices,
we make a huge amount of choices every day, more
orless knowingly. Spending time on reading news
has therefore become an option amongst many.
News is now competing with games, social media
fun, watching a favourite show or chatting with
friends. Additionally they are competing with each
other more than ever, considering the availability
the internet provides for.

The news media willnolonger convince people

to choose them based on afront page, becauseiit
isnow hidden behind atiny app-icon onaphone.
This means that they need to put a lot more effort
into convincing readers to choose them. Striving
for goodrelationships with readers, and meeting
theirindividual user needs have therefore become
crucial. Ourresearch hasled us to highlight three
factors we find interesting, due toits relevance to
reliability and balance:

CREATORS AND MEDIATORS

THE EXPERIENCE

TRUST IN NEWS MEDIA

We find that the following group of con-
tent creators and mediators are impor-
tant to the choices youth make about
what media they consume:

« Influencers

« Peopleweresonate with and look
« upto

« Friends and family

- Politicians

« Peoplewe consider experts

This means that people will not only
follow journalists for newsworthy con-
tent, and we do not see that changing
anytime soon. The established news
media can still adapt to this with conve-
ying news through content creators and
mediators people like and trust. This
way reliable news can become more
desirable, and more likely to be chosen
by young readers.

17

Making sure news content is expe-
rienced as worthwhile to a broader
spectrum of peopleis hard. We find that
much of itis about engaging the reader.
Aspects like how to the point things are
and how contentis presented is relevant
for creating high expectations and inte-
restin news.

We see that people get more engaged
over contentthatis experienced as
relevant on a personal level. How much
peopleidentify with what is offered is
connectedto this, giving people motiva-
tionto come back through the feeling of
belonging.

Thiswe find is a delicate area to enter,
considering that what everyone needs
to know and what people wanttoreadis
aconstantissue in most news organiza-
tions. Also the fact that every reader has
theirindividual level of knowledge and
experience, makes this a tenuousissue.

Still, we see that giving people choices
and layering information have shown to
be successfulin many cases. This will
allow thereadertoread news ontheir
own terms, while being guided by edi-
torial decisions on whatis the essential
information to be informed about the
case.

We are currently living in the era of
information, where most information

is made available and capitalized on.
Established news media being peoples
main source of newsworthy information,
is therefore not something to take for
granted. To be chosen as a source of
newsworthy information and to get loyal
readers, trustis animportant factorin
people’s consideration. Ourresearch
gave us examples of what might ad-
versely affectreaders trustin the news
media:

« Notfollowingjournalistic and edito-
rial standards

« Notunderlining levels of expertise-
Lack of transparency

« Notpromoting accuracy.

« Tonotcorrecterrors and misinfor-
mation

This means that if the news media does
not provide and make the information
accessible andreliable, they are putting
alot of unrealistic responsibility on the
news reader.
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THE MEDIUM IS THE
MEDIA

The digital news media exists on the premises of
the Internet, and in our digital era, the news media
must keep up with the times to meet their audien-
ce. When the news mediais existing onthe pre-
mises of the internet, it means that they are de-
pendent on clicks, traffic, ads and content sorting
mechanisms.

It also means that they are dependent on fitting into
the formats that are designed for the digital devi-
ces. Incomparison the news media have previous-
ly in history set the standard for how and when
news are published. Today we see that the pace
and frequency of today’s digital publication has be-
come a threat to this, with the internet being a plat-
form for continuous updates and endless options.

This makes us question how much of this content is
of high quality and beneficial to readers. And also,
what would it look like if this was not the case?

A CALM PLACE

FORMAT AND TRADITION

We see that existing on the premises of
the internetin many cases are leading
to news media manufacturing headli-
nes that ensure clicks, also the establi-
shed news organizations. Ourresearch
shows some consequences like:

News fatigue or full avoidance
Overload of negative emotions
Distrustinthe news media

In other words, we view this way of
making sure people click as not very
sustainable, and as compromising the
journalistic integrity. We would like to
explore ways to help end users avoid
suchissues as listed above in order to
provide a more user centric solution.
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Through ourresearch we have seen that
many news organizations are copying
the analogue newspaper front page
onto the digital format. This has resulted
in endless scrolls, text heavy content
and a lot of hyperlinking. News pages
presenting contentin such traditional
layouts does not translate well to new
digital formats.

We find that the established news me-
dia are often trying to include everything
atonce ontheirhomepages, mixing en-
tertainment, breaking news, long-reads
and weather forecasts alongside each
other. With the added feature of cons-
tantly updating the formats on internet
based media, people experience this
as chaotic and overwhelming.

Still, we see thatitis increasingly beco-
ming possible to find news in dedicated
spaces for specific subjects, and focu-
sed pages made for specific experien-
ces (ifyou know where to look).
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SPLITDISTRUBUTION
BETWEEN TWO MEDIAS

News-readers have moved onto the mobile and
social web, and news organizations have had little
choice but to follow. This means that the act of dis-
tributing news is now split between two actors; the
news media and social media. What differentiates
them is that the news mediais designed for dis-
tributing newsworthy content, while social media
among othersis designed for distributing all kinds
of content.

When news enters the social platforms, it introdu-
cesthe concept of platform press, which causes
the social platforms to become responsible for
content moderation, having power of definition
and the consequences that follow. In other words,
taking over the tasks that previously have belon-
gedtothe established news media.

SACRIFISES

EXPOSURE

The tech industry is not necessarily ha-
ppy about this, and have made it clear on
several occasions thatthey don’t want to
governthe news-landscape. In addition
they don’treally earn money from news.
The news media ontheir side areincrea-
singly becoming dependent on social
platforms for distribution, money and
audience. Thisintroduces a lot of sacrifi-
ces for the news media:

« Audience datatakeover from plat-
form migration

« Smaller news-providers falling on
the outside due to economical posi-
tions

« Outsourcingjournalistic activities to
social platforms

« Migration of advertising revenue

« Lossofbranding and brand loyalty

In addition they are losing control over
how their contentis being consumed
and perceived. Thatis because the
systems on social media favor content
thatis shareable and acts onimmedia-
te responses, rather than what might
be beneficial for people and the public
debate.
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The news media still have to be present
on social media, especially if they aim
to meetayoungeraudience. Finding a
balance between providing wholeso-
me content, and content that catches
youths attention, is therefore crucial if
anews organization wants to keep its
journalistic integrity.

Since social media formats and struc-
tures are not made in a way that facilita-
tes critical thinking, fact checking and
source evaluation, the established news
media need to be very conscious about
how they use it as a gateway to their own
platforms40. We see that at the moment
many news providers on social media
are not. This allows for other less esta-
blished (and reliable) news providers to
be perceived as equal to thereader.

Because of that, we seeitasimportant
to explore ways that the news media can
make it easier for the reader to perform
critical thinking, fact checking and sour-
ce evaluation when exposed to news on
social platforms.
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NORWEGIAN YOUNG

ADULTS (18-26) 5

APPROACH TO NEWS @
<

| A MOLDING PROCESS

A JOURNEY OF
FORMATION

NEWS AS A GATEWAY

A molding process: During this key
period of their lives, they are building
up anidentity and forming habits and
routines that support this identity. In

‘ THEIR APPROACH addition theirindependent way of per-

A JOURNEY OF
FORMATION

TO NEWS ceiving the world is being shaped.

But changes are not only being ma-
nifested internally in youth. Also atan
external level their surroundings are
meeting them with new and different
expectations.They are expected to
becomeincreasingly independentin

‘ NEWS their lives, they are expected to opera-

TO STAY UPDATED
AND INFORMED

MOMENTS te differently and master new skills in
social settings, and they are expected
to get educated andinvolvedinsocie-
tal matters.
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News is a key elementinthis process,
seeing that newsin many waysis a
gateway to information and knowledge
about society.

News can be atool for reinforcing
views, substantiating personal inte-
rests and being able to take partin the
conversation, both ona publicand
personal level.

Being able to do so, demands that
people understand and feel confident
when faced with news content. This
has to do with accessibility, and how
considerate the news media are to
their readers.
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THEIR NEWS
EXPERIENCE

When it comes to news, youth is mainly operating

inadigital landscape, on a mobile and social web.

Thisis common for most news readers. Structural
challenges and obstacles within this framework
have therefore been highly relevant for us to un-
derstand. Thatis because we see that they are
affecting youths’ consumption habits.

NEWS AS AN OPTION

AN EMOTIONAL ELEMENT

We needed to take into consideration
that news is an option between many
to spend time on. Considering the
huge amount of content fighting for
people’s attention on digital platforms.

The news media have picked up on
this, and experience being a low-prio-
ritized option between all the other
apps on peoples phones. Convincing
people to spendtime onnews has
therefore led to the news media expe-
rimenting in formats and content, mee-
ting youth ontheirowntermsandon
their platforms of preference. Our re-
search shows that this is mainly social
media platforms, actually being youths
main source of news.
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We also see that young adults are more
likely than other groups to not read
news at all. The reasons behind this
are multifaceted, but we canto some
extent explainit by news being an
element causing emotion in people’s
lives.

Oftenthese emotions are of nega-

tive nature, resulting in youth being
stressed, scared, angry or worried9.
Negative terminology and focusin
headlines, presenting problems but

no solution, polarising coverage and
overwhelming amounts of news are
some of what is causing these negative
emotions.

This canlead to news fatigue or even
fullnews avoidance. This is related to
how news is framed, formulated and
presented, not always supporting you-
th’s emotional needs.
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TO STAY UPDATED
AND INFORMED

Managing lifein the era of information, youth is ex-
pectedto know whatis going on inthe world. This
situationis two sided; to stay informed s a crucial
element when considering that news is a funda-
mental socializing element, necessary when taking
partin societal matters and a tool for engaging
citizens through information.

But being ontop of the news landscape comes
with a price, if even possible at all. Doom scrolling,
news apathy and shorter attention spans are some
ofthe many consequences youth face when trying
to be updated and informed.

INFORMATION OVERLOAD

FEW REGULATIONS

Information overload: Excessive quan-
tity of daily information is relevant
when considering youth and news.
Information overload is highly connec-
ted to news. When experiencing infor-
mation overload, decision making and
ability towrap one’s head around an
issue becomes more difficult. Informa-
tion overloadis also connected to our
physical selves, manifesting as stress,
anxiety and exhaustion.

To exemplify, we have withessed this
being a discussed subjectin our so-
ciety after Covid-19 hit the news media
last spring. People have reported on
their frustration, and many have made
active choices on avoiding the news
fully. Instead they rely on friends or
family to report onimportant updates,
and trust that even if avoiding news
sites, they will receive the information
they need.

The news media being considerate on
how news is published, distributed and
presentedis therefore important. Be-
ing considerate might help to maintain
people wanting to use them as a relia-
ble source of news.
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The digital newspaper frontpage might
help us to explain why people become
overwhelmed by reading news. Here
the contentis constantly updating and
in change. Additionally the content s
not necessarily sorted in a way that
allows people to have clearintentions
while reading. This model makes it rea-
lly hard for people to feel like they have
anoverview, andis not telling people
when they have enough information
either.

There are few limitations on how much
people consume onthe web, and re-
gulating people’s intakesis a debata-
ble areato dive into. We therefore see
itas most relevantto give people the
opportunity to requlate ontheir own
terms. Still, we see that creating dedi-
cated spaces and limiting the amount
of content, is giving people the chance
to make active choices around their
information intake.

Finding a balance between the edito-
rial responsibility behind informing the
public and providing news forcommon
reference, while providing for intention
whenreading is therefore highly rele-
vant areas for us to further explore.
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THEIR NEWS MOMENTS

When someone is reading news, they are having a
news moment. This momentis affected by the time
dedicated to itand what people want at that mo-
ment.

Norwgian youth seek out news. But when they are
doing sois highly affected by what their devices
allow for, and the tempo of their everyday lives.
How they consume news have changed along with
mobile access to basically everything. This affects
how news moments are being shaped. The news
moments have become less dedicated and plan-
ned for, as a result of this. Young adults in particu-
lar are abandoning the facilitated news moments
intended for consuming news. In comparison older
generations have more dedicated and planned
moments which is facilitated for by the old media;
radio, newspapers and television.

To exemplify, youth are today snacking news throu-
ghout their day.

WHAT TO CHOOSE

HOW THEY CHOOSE

Inthese news moments people have
an endless flow of options to choose
from, and in news moments people
have made a choice toconsume a
piece of news. What they choose de-
pends ontheindividual, the medium
and the situation they are finding them-
selvesin.Italso depends on how loyal
they are to providers of news and who
they follow on social platforms.

One factor deciding what they choo-
seisyouths’increasing demand for
personal relevance, facilitated by the
no-limitations digital world. In this
world people can pick based on what
they find interesting and engaging in
an endless flow of options. What they
choose s also decided by trending
topics, surfacing content and breaking
news. Thisisrelated to the attention
economy, which basically lets what
gets the most attention get the most
exposure.

Additionally, what people choose to

readis decided by demographic and
inherited news habits.

23
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How people are consuming news has
also changed in a digital world. This we
can summarize with the help of private
publisher and media analyst Thomas
Baekdals model, explaining how peo-
ple consume contentin a digital lands-
cape.



LOW INTENT

Unplanned for and
randomly chosen

MACRO MOMENTS

Requires dedicated time
and attention

Entertainment
Binging mindlessly, being in
arecreational state of mind.

Being a passive receiver
with few active choices.

Desiring
Dedicated use of time, expe-
cting something concrete.

Focused consumption while
going in depth.

Default
Filling spare time, skimming
trough content.

Browsing and scrolling with
random exposure.

Desired, but time
limited
Valuable and efficent con-
sumption.

Requires little effort from the
reader.

MICRO MOMENTS

Requires little time and
preparation

24

HIGH INTENT

Having a specific
intention



PROJECT FRAMING

Ourresearchled usto define some clear goals and
frames for how we wanted to develop our concept,
and how we wanted our design to be used and
experienced.

We have here outlined big and small finds, and we
have aimed to meet them one way or another. How
we have done this, we will present in the following
chapter presenting our design solution.

Make a news service thatis targeting young
adults.

Facilitate NRK being an actor that supports
youths interestin politics.

Be areliable source of news.

POLITICAL NEWS

Support focused consumption.
Create dedicated spaces for specific subjects

Take anactiveroleinavoidingissues that

the political landscape and news media are
struggeling with (fake news, polarization, dis-
and misinformation, hidden agendas).

Provide different perspectives readers can
base their opinions on.

YOUTHS NEWS EXPERIENCE

Facilitate for the reader understanding
information and feel confident when faced with
news content.

Design for high intent micro moments.
Supportthe experience of personal relevance.

Give readers the opportunity to make active
choices around theirinformation intake.

Avoid elements that are causing negative
emotions.

25

HIGH INTENT MICRO MOMENTS

Support people having high intent while
reading news.

Allow for planned news moments.
Consider peoplestime.

Provide content that allows for readers
choosing what fits them.

Provide high value content in efficent ways.

BALANCED

Create dedicated spaces for specific subjects

Take into consideration how news is affecting
the reader.

Front wholesome reading experiences.
Publish a manageable amount of content.

Strive for equal coverage in the political
landscape.

RELIABLE

Underline the journalistic integrity and
responsibility.

Support critical thinking, fact checking and
source evaluation.

Explore ways to make reliable sources
desirable.

Facilitate forreaders trusting the news provider.
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EXPLORATIONS

SKETCHING
AND IDEATION

Throughout our research, we kept a board
where we could collect areas of opportunity
as we came across them. We conducted se-
veral rounds of low fidelity sketching based
onwhat we found. This has helped us discuss
and concretize ideas and directions. Further
we haveincluded fellow designers in our sket-
ching sessions, which gave us new ideas and
broader perspectives. We also made our ex-
perts evaluate these sketches which helped
us make decisions on what to further explore.

We believe that this has helped us frame our
projectand approach opportunities with a
focus onfinding solutions. It also guided us to
explore how we could approach some of the
issues the news media faces, and find solu-
tions before putting itin a final framework.
That way we could create a project framework
that consisted more of “do’s” than “don’ts”.
That has been a positive experience and facili-
tated creative processes throughout the pro-
ject.
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EXPLORATIONS

TESTING AND
ITERATIONS

When getting closer to defining our project
framework, we moved the sketching over to
Figma.In Figma, the sketching became more
concrete, and by that easier to test and talk
about. This allowed us to receive low thres-
hold feedback continuously throughout our
process. That helped us make small and big
decisions on how Nyss should be puttoge-
ther. It also allowed us to make quick changes
to our design and iterate on the feedback we
received.

Forus as designersitalso showedto be a hel-
pful tool in exploring detail and possibilities.
We became easier to exemplify ideas and
discuss matters between ourselves, in a way
that supported us being nuanced in our explo-
ration.

Connect all
the

features
together

Sketches

To support reliable news consumption, we can also have ...

Levels of attention

<3

Modes

down and

Composite entry points

Adjustable panels

Presets

Mute+fo
llow+like
<3

Customisation

<3 but split
itup.
(reader
friendly)

Highlight key moments
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EXPLORATIONS

SPECIMENS/GOOD STORY TELLING

Tre Haldin Prison viden
wasn't johnmy Harmis but cne
ol thie athier phopde at Vo A

good video anyway, and a lot
sharter than | rememesred

FINDING
INSPIRATION

EXISTING NEWS SERVICES

Tris i | Hairis, thaugh. Az his
e amployer ta NT

We knew when entering the field of news on
digital platforms thatitis full of great examples
of how things can be done. We have therefo-

re spent alot of time browsing through and o o sl
collecting examples of this. Throughout our
project we have assembled moodboards and
gathered examples of good storytelling.

Nows App - Discover
8 e
'

%
lll a‘@a .
It has been valuable for us to experience the lll — =
state of the art, and it has given us something 7
to reach for. It has given us direction on the vi- M E
sual profile, and possibilities in how to convey
news.

B
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EXPLORATIONS
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DESIGN
SOLUTION

NRK NYSS

Nyssis a sub-platform of NRK, that provides
balanced and reliable news that are related
to political matters. We developed the con-
cept with the intention of giving people the
opportunity to read news in high intent, micro
moments. The service will mainly focus on
written articles, but will include existing NRK
products, like podcasts and shows. Nyss is
targeting norwegian young adults (18-25), or
anyone that wants to read political news and
understand what they read.

Clickable prototype:

https://www.figma.com/proto/EQOINJ3rkbXxLewzyYxyOa/
NRKnyss- -dark-theme?page-id=771%3A2276&node-id=1880%
3A5937&viewport=375%2C402%2C0.10483216494321823&scali
ng=scale-down
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THE FRONT PAGE

During our research we withessed the impor-
tance of editorial opinion on what news we as
the public should receive. This common plat-
form forinformationis what usually is referred
to as the front page. Therefore we wanted our
concepttoinclude afront page, which could
be aspace forcommon ground. Atthe same
time we saw that front pages on most online
news papers contained an overwhelming
amount of information, which were in a state of
constant update and change.

We decided to create a front page with a
manageable amount of content, to support
people not becoming overwhelmed. Desk
research and comparative studies led us to
limitthe amount of news on the front page, to
nine daily pieces. With our version of the front
page, we can help people get asense of being
ontop of and get familiar with important cases
inthe political news landscape.



THE NEWS SELECTION

Nyss will highly editorialize the news, and it will
include news on a national, local and internatio-
nal level. The news will mainly be chosen based
onitsimpactonthe general public, targeting
people across locations, age and occupation.

The feed will be composed of three main cate-
gories. We have included three types because
we want to give people choices and support
people reading with an intention:
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Redakterens favoritter (editors pick) Will include
three written articles picked by editors in Nyss.
The goalisto motivate peopletoread, because
the news is verified by people with competence
and what they find engaging.

Utvid din horisont (Expand your horizon) Will hi-
ghlight articles you have missed out on reading.
It will be a mix of articles from categories you
have not selected in Ditt utvalg (View Fokusert).

Politisk spilleliste (political playlist) Will be a
daily updated playlist created by the journalistic
team in Nyss. This will allow people to get their
news, evenif they don’t find the time to sit down
andread. It will consist of political episodes
from Oppdatert, Politisk Kvarter and Debatten.
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Thefield of news can be experienced as
chaotic and difficult to navigate. Additionally, Q. Sok
making a choice on what toread is often done |

with low intention. Information overload, news

fatigue and negative emotions are some of |
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the consequences we have seen through our
research.

We have explored ways of giving readers an
opportunity to make active choices on their Favoritter
information intake. We also wanted to support
asense of personalrelevance. We landed on
designing a dedicated page for focused news
reading. Here readers will be encouraged to
set some clearintentions whenreading politi-
cal news.

S

The page collects cases you follow, your own
selection, articles from journalists you follow
and saved articles. Additionally all the articles m Martha Linnea Pukallus ‘
will be marked with other people’s emotional Kommentator - 56 minutter siden ’

responses toit. This will give readers a hint of
how reading it will affect their own emotional ® @ © o
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THE PANELS

The feed will consist of a set of panels. How
many panels one sees will be up to the indi-
vidual reader. This is because we want it to
be experienced as amanageable amount,
and we believe that thisamountis up to the
individual to decide. Based on our research
and mapping out what political news is, we
were able to identify some main categories
that could support people having a focused
consumption. Here people willbe encoura-
gedtoread with anintention.



FIXED PANELS

The feed will include three fixed panels.
The panels have in common that they will
not show anything, unless people make an
active choice on adding something to the
panels. Thisisto supportindividual needs
related to amount and interest.

Favoritter (Favourites)

Is a collection of articles written by Nyss
journalists you follow. Here people will
getthe chancetoread based onjourna-
listic style and expertise. The panel can
also supportreaders getting a closer
relationship to the writers.

Ditt bibliotek (Your librairy)

Is a panel that allows youto go backin
time. It can be used either for collecting
articles you have anintention of rea-
ding at a later point, or articles you want
toremember.
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Saker du fplger (cases you follow)

When reading an article, people will get the
choice of following the case the articleis
related to. Thisis to give people achanceto
read based oninterest, and receive the latest
updates on cases of interest. Ourresearch
showed that push notifications from news
apps, mostly, are experienced as annoying
and arerarely read. Nyss will therefore only
send out push notifications to theirreaders
whenthere are new articles from cases peo-
ple follow.



ADJUSTABLE PANELS
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updated and informed, and read up .. Innflytelsesrike saker © Al telses.r/ke Sl it t/ql.cases)
on news that will allow them to parti- N —— Ar.e collecting j[he news on political casef that
cipatein thelconversation. m|ght have gn impacton you.r persona! life.

..  Dittbibliotek This will mainly be geographically decided,
" Forakomme tilbake il det but if you want a more detailed selection, you

will get the choice to add variables.

Legg til flere paneler
Legg til det antallet som passer deg og dine behov

Palestina/lsrael konflikten 0
Folg med pa valget

In addition we have included temporary panels

Stortingsvalget 2021 o that people caninclude intheir feed. Thisis to
\ AL O e R / consider people’sinterestin matters that are
Debatter (Debates) _— &5 current within a time frame, like elections.
Is covering debates, discussions and For & se flere sider av saken
cases where there are several opinions N N ,
presented. This might help the readerto Politisk analyse o Politisk analyse (pgllt/cal analys:s-).
understand a case from more than one Foragaidybden 's newsthatggesmdepth onpolitical
e - matters, and gives readers deeper

knowledge on subjects.
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Tyskland apner for
batflyktninger

: Batflyktninger i middelhavet

7 minutter siden

Favoritter

ﬂl Martha Linnea Pukallus ‘
N Kommentator - 56 minutter siden :

Aktuelle saker
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By clicking the tagin Saker du felger, you will get
the option to adjust the feed, and adjust which

cases you receive push notification about.

Batflyktninger i
Middelhavet

OPPSUMMERT

12020 druknet 1200 flyktninger og
migranter i forspket pa a na Europa. Minst
15.000 mennesker har mistet livet i forspk
pa a krysse Middelhavet siden 2014, ifplge
FN.

» Tyskland apner for batflyktninger
Torsdag kl. 21:34

Tysklands utenriksminister Heiko Maas
sier at Tyskland er apen for a avlaste Italia
og ta imot migranter som er kommet med
bat over Middelhavet.

Vis flere

» 17 migranter druknet i

Middelhavet
Torsdag kl. 20:26 17
17 miaranter druknet oa to ble reddet etter

Saker jeg folger

13.05.2021

Palestina/lsrael konflikten X

23.04.2021

Nord-Norgebanen X

04.02.2021

Stortingsvalget 2021 X

13.02.2021

Unge pa boligmarkedet X

06.03.2020

Sykkelveier X

13.02.2020

Korona X
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THE ARTICLE

ARTICLE DESIGN FEATURES

We have used an existing NRK article!! as
our base when designing one for Nyss. We
changed the article by:

(Ref: page)

« Showthe emotionalimpactonthe
majority of the readers.

Nord-Norgebanen

@ Hap 118 - Nasjonalt - Oppdatert 19. apr. kl. 21:11

Nord-Norgebanen innebaerer en forlengelse av
Nordlandsbanen til Tromse.
FOTO: RUNE FOSSUM / NSB

Fire opposisjonspartier vil pa ulikt vis

Have full-screen view to facilitate
focudes consumption.
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| REDARTORENSFAVORITTER

Enda en runde om
Nord-Norgebanen pa tinget

Nord-Norgebanen

© Hap 118 - Nasjonalt - Oppdatert 19. apr. kl. 21:11

Nord-Norgebanen innebaerer en forlengelse av
Nordlandsbanen til Tromsg.

FOTO: RUNE FOSSUM / NSB

Fire opposisjonspartier vil pa ulikt vis
prove a fa Nord-Norgebanen vedtatt pa
Stortinget tirsdag. Ingrid Schou r.nener
de forer velgerne bak lyset.

—Jeg trodde dette kunne bli en historisk dag,
sa Sandra Borch fra Stortingets talerstol.

| et felles forslag gar hennes parti,
Senterpartiet , sammen med Sv og Frp inn
for at Nord-Norgebanen skal realiseres. Det
vil ogsa Arbeiderpartiet, men de foreslar i
Stortinget mandag en utredning.

— Dette forslaget forplikter ikke nok, sier
Borch.

Standpunkt 1: For vagt

Ingrid Schou

Hoyre (H) PAGIENE!

|

¥ E—

PHOTO: @STFOLD HQYRE

Forklart 1955

Bosted Spydeberg
Yrke/arbeidsgiver Helse Sor-@st RHF
Familie

3 barn, 2 svigerbarn og 1 barnebarn

\‘ Politisk karriere:
\

Higlighting names and provide explana-
tiononwho peopleare.
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( REDAKT \
Enda enrunde om @

Nord-Norgebanen pa tinget

| Nord-Norgebanen

‘ Nord-Norgebanen
» Et uttalt politisk mal, som skulle
binde Nord-Norge sammen av
togskinner.

» Planen var a legge jernbane fra
Fauske til Narvik, som skulle
viderefgres nordover fra Ofotbanen
og sa videre til Tromsg.

» | tillegg vurderes det lages et
sidespor fra Bjerkvik til Harstad.

» Prosjektet ble aldri realisert, men er
na tilbake pa agendaen for forste
gang siden 2011.

» Veiavstanden Fauske-Tromso eri
dag 482 kilometer.

» Nord-Norgebanen er utredet flere

aanaer tidligere, senest ble det aiort
Borch.

\\ Spl | Sy Frp

« Givereaders contextual clues onthe
case.

Standpunkt 1: For vagt
v }
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| Frp, SV og Sp ber om at en umiddelbar
igangsettelse av denne banen.
‘ Hvordan dette skal finansieres ... Jeg

Nord-Norgebanen: - Et
historisk svik av
Arbeiderpartiet

‘ Stortinget sier nei til

Stortinget stemte ned SV og Frps
forslag om gjennomfering av
Nord-Norgebanen.

Ga til den forrige artikkelen >

valgkampen for to ar siden./Siden den gang

har Stortinget stemt ned hele prosjektet .
| morgen, tirsdag, blir det en ny runddans
pa tinget med votering .

Eirik Hind Sveen

@
\ m Rune N. Andreassen

‘ REDAKT@RENS FAVORITTER
Enda en runde om
‘ Nord-Norgebanen pa tinget

Nord-Norgebanen

Fire opposisjonspartier

Senterpartiet (Sp), Fremskrittspartiet
(Frp), Sosialistisk Venstreparti (Sv),
Arbeiderpartiet (Ap)

Fire opposisjonspartier vil pa ulikt vis
prove a fa Nord-Norgebanen vedtatt pa
Stortinget tirsdag. Ingrid Schou mener
de forer velgerne bak lyset.

—Jeqg trodde dette kunne bli en historisk dag,
sa Sandra Borch fra Stortingets talerstol.

| et felles forslag gar hennes parti,
Senterpartiet , sammen med Sv og Frp inn
for at Nord-Norgebanen skal realiseres. Det

vil ogsa Arbeiderpartiet, men de foreslar i
\\ Stortinget mandag en utredning.

N ——

« Changethelanguage and give
further explanations on difficult
words.

)



« Seperate quotes fromthe body
text to layer information.

Arbeiderpartiets Cecilie Myrseth (AP) oppfordrer
partiene til a finne sammen.

FOTO: FABIAN UBEDA / NRK

- Ma finne sammen

Cecilie Myrseth
9 @ Arbeiderpartiets stortingsrepresentant for Troms

I stedet for @ harselere over det ene
eller det andre forslaget er det var jobb
pd vegne av dem som bor i
Nord-Norge, som er opptatt av denne
saken, @ finne sammen.
Arbeiderpartiet er klar for det.

Standpunkt 3: Fort bak lyset N

y —

\
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@ Ingrid Schou o \\

@ Hoyre

Det er ikke riktig overfor befolkningen i
nord @ gi dem falske forventninger med
det jeg vil kalle valgfiesk.

Nord-Norgebanen ble ogsa en het potet i
valgkampen for to ar siden. Siden den gang

har Stortinget stemt ned hele prosjektet .
I morgen, tirsdag, blir det en ny runddans
patinget med votering .

Eirik Hind Sveen
Journalist

Rune N. Andreassen
Journalist

Hvordan pavirket denne artikkelen deg?

© ©® ® @ @ ©

Hap Glede Tristhet Redsel Sine Urolig
119 7l 104 6 30 il
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« Give feedback on how reading it
affected you (View: Barometer)



BAROMETER

We wanted Nyss to be a platform that takes
into consideration the way their newsiis
affecting the reader. In this part of Nyss rea-
ders can explore their own news habits, and
compare themto others. This is because we
wantto let people have a chance of achie-
ving balance. We still believe that balance to
oneindividual is not the same as to another.
Balance will therefore not be about evening
outthelevels, butrather being able to take
alook atone’s own current levels, and make
informed decisions based onit. Our explo-
ration led us to concluded three main areas
readers can explore:

{ / 9:41 ol T - \\
Rekkevidde
Densiste uken N/ Min data v

‘ 20% Lokalt ¥

45

75% Nasjonalt

5% Internasjonalt
~_
Juster min nyhetsstrom .

Gi tillatelse til at vi justerer nyhetsstroammen din, slik at du
ser flere lokale og internasjonale nyheter. Husk at du kan
felge med pa hvilket geografisk niva nyhetene du leser
dekker for du klikker deg inn.

® © ® &
\ \ Utvalg Fokusert Barometer Oss ))
N —— _—

Geographicalreach: Forreaders being able
to get aware on what geographical level they
have the most political knowledge. This can
motivate people to broaden their horizons.

/’/_7 \
{ ( 9:41 Wl S - \\
Malet ditt
Densisteuken N/ Min data N
Redaktorens
favoritter
Utvid din e °-.. Sakerdu
horisont /<. - folger
Aktuelle [ --- L BEEafer

saker

Innfiytelsesrike Politisk
saker analyse

Wl Meg Il Navarende malsetting

Du kan nar som helst endre ditt utvalg hvis du vil na
malene du har satt deg.

Endre mitt utvalg >
L]
® ©] ® &2
\ \ Utvalg Fokusert Barometer Oss )}
\ e —— p—

The intentions: This will show the level of
attention you have given to the different
categories of political news. This can work
as away of challenging one’s own habits and
explore new ways of approaching news.



Emotionalimpact: If the reader decides to
reactto news theyread, they will be able to

follow the overallimpact news has on them.

This can support people in making choices
on what news to read.

- =N

Emo-meter

Densisteuken N/ Min data AV

© ® ® @ ® 6

Hapefull Glede Tristhet Redsel Sinne  Urolig

Juster min nyhetsstrom -

Tillat at vi justerer nyhetsstremmen din, slik at du mottar
flere positive artikler i Utvid din horisont. Husk at du ogsa
kan sjekke hvordan majoriteten av vare lesere har reagert
pa innholdet for du klikker deg inn pa en nyhetssak.

® @] © &2

[ om aem )
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{( 9:41 all T @) \
Emo-meter
Densiste uken N/ Jevnaldrene N

© ® ® ©@ ® 6

Hap Glede Tristhet Redsel Sine Urolig

B Maria H Meg

\ Utvalg Fokusert Barometer Oss )}

Juster min nyhetsstrom .
o
@® ©] © &
\ Utvalg Fokusert Barometer Oss )}

Nyss will give the readers the opportunity to
compare their data with others.




0SS

We wanted Nyss to include elements that un-
derlines its journalistic integrity and respon-
sibility. Most Norwegian established news
media follow journalistic guidelines, press
ethics and established editorial responsi-
bilities. We saw an opportunity in bringing
this information up to the surface to create
awareness around it’s existence and useit as
descriptive elements of our service.

We want Nyss to be experienced as trans-
parent, while arguing the value and impor-
tance behind political news, reliability and
balance. We also want to support critical
thinking, and have therefore included a page
for evaluating and exploring NRKs values
through highlighting the guidelines that sets
the standard of the news that are published.
Lastly, we want our readers to have close re-
lationships with the journalistic and editorial
team behind Nyss. We believe thisis a good
way to gain trust and close relationships to
the reader.

9:4

NIFK

NRK Nyss er
tilgjengelig og

politisk innsikt

samlet pa én
platiform

Skyv mot venstre for a se mer

®

Utvalg

Hvem vi er

NRK plakaten

@ (O

Fokusert Barometer

il T (=)

Politiske nyheter

NRK er en ngytral aktor i
medielandskapet. Vi gnsker a bruke
NRK sin posisjon til a bidra til at
politiske nyheter kan leses i sikre og
palitelige rammer. Vi mener det er et
viktig grunnlag for meningsdannelse
og samfunnsdeltagelse.

Vi pnsker a dekke det politiske
landskapet pa en balansert mate. | NRK
Nyss betyr det at vi vil strekke oss etter a
gileserne vare ulike perspektiver a
basere meningene sine pa, og lik
dekning og representasjon av ulike
stasted.

nyhetsmediene. NRK Nyss har ikke
politiske eller kommersielle baktanker
med det vi publiserer, og vi vil strekke
0ss etter a publisere kildesikker
informasjon. Videre folger vi Veer varsom
plakaten, og var egen NRK-plakat for a
sikre at nyhetene vi publiserer folger
hgye standarder.
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Hvem vier

Vibak NRK Nyss er politisk interresserte og
genuint opptatte av det vi publiserer her.

Journalister Redakterer

.udvigsen Tom Andreassen Mia Lund

st, analytiker Journalist, kommentator Journalist, obse
27 28

Hei! Hva vil du at vi skal skrive om? Vi horer
gjerne hva du vil se her:)

Send oss en melding

—
( 9:41 il T - \
X

-

Tom Andreassen

5 Journalist, kommentator

0 Bergen

@ TomAndreassen pa Instagram

Jeg dekker saker som jeg foler noe
for, og kan si noe om. Jeg har en
bakgrunn fra statsvitenskap som jeg
bruker aktivt i mitt navaerende yrke
som journalist for NRK Nyss. Utenfor
jobben erjeg enten pa reise, eller pa
en fielltopp med utforski pa
skulderen.

Runes artikler:

Vikingplass kan stoppe
W= nye bustadariden vesle
.~~~ kommunen

A s Lokalt

0SS: THE JOURNALISTIC TEAM

Nyss will be structured in a way thatis com-
parableto ablog, where newsis published
by a journalisticteam thereaders can getto
know. The journalistic team will consist of a
set of permanent journalists, commentators
and analysts who the readers will get a chan-
ce to know through profiles and their publi-
shed news. Nyss will also give insight into
the mechanisms behind publishing, through
the Nyss editors. The team should consist

of people with a genuine interest for politi-
cal matters. We want the names of this team
to be known by the readers, and envision it
being possible to keep it to a small group of
people. To compare, NRKbetais structured
in a similar way, where journalists and editors
are presented in a way that supports familia-
rity, and publishes news they are genuinely
interestedin.



0SS: THE NRK POSTER

Ourresearch made us question how aware
youth are of journalistic guidelines, press
ethics and editorial responsibilities. Ina
digital format where this information is
often hidden and underproritized it might
not play out its mainintention;to give rea-
ders something to measure the informa-
tionthey receive up against.

We wanted to surface this information,

and inthat way give readers achanceto
evaluate what they read up against establi-
shed standards. The NRK poster, intended
to ensurereliable news, confirmed a lot
ofthe incentives we had set in our project
framing. We therefore saw the opportunity
to make this available, to underline why
readers should consider Nyss as areliable
news source.

P
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| NRK - plakaten

Vi har plukket ut paragrafer som vi synes
best beskriver hva vi star for, og hva vi
onsker a oppna i NRK Nyss.

Les hele plakaten

§13

8§27

§29

832

839

843

845

847

§13 Den offentlige samtalen

NRK skal ivareta ytringsfrihet og
ytringsvilkdr for borgerne. NRK
skal veere redaksjonelt uavhengig
og veere balansert over tid. NRK
skal bidra til & fremme den
offentlige samtalen og medvirke til
at hele befolkningen far
tilstrekkelig informasjon til & kunne
veere aktivt med i demokratiske
prosesser.

—
ll ¥ . \
X
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NRK - plakaten

Vi har plukket ut paragrafer som vi synes
best beskriver hva vi star for, og hva vi
onsker a oppna i NRK Nyss.

Les hele plakaten

§13 §29 Integritet og troverdighet

NRK skal verne om sin integritet og
§27 sin troverdighet for & kunne opptre
fritt og uavhengig overfor personer
eller grupper som av politiske,
ideologiske, pkonomiske eller
andre grunner vil gve innflytelse
§32 pad det redaksjonelle innholdet.
Virksomheten skal preges av hay
839 etisk standard. Saklighet,
analytisk tilncerming og neytralitet
§43 skal etterstrebes, jf. bl.a.
prinsippene i Redakterplakaten,
Veer Varsom-plakaten og
Tekstreklameplakaten.

8§27

845

847




FLOW

Vare utvalgte nyheter

- avm )

TORSDAG 20. MAI

Vare utvalgte
nyheter EL -

(o o)

Iigrdlﬁgrg'éﬁahéﬁ pa ﬂr;;;t:
Utfordrer Atbeiderpartleté!l
etklartja

© Haptuil 118 - Lokalt :

® ® &

TORSDAG 20. MAI

Vare utvalgte
nyheter i

R Em——— N
A AT b B
Hapefull 86 - Nasjonalt ¢ /Sinne 352 - Nasjonalt & l
Ny runde om Ap vil kutte prisenfor M

Nord-Norgebanen p... rabattordning pa fer...

Politisk spilleliste

Delatten

Skal abth{ov;

endres?
min-Tristhettss i wmin-simeuis A ;|
Utvid din horisont

® @ ® &

Fokusert Barometer Oss

Oss

T s

NRK Nyss er
tilgjengelig og
politisk innsikt
samlet pa én
plattform

Skyv mot venstre for & se mer

/9:41 il

Hvem vi

NRK plakaten

® (€] ® &

alg Fokusert Barometer Oss )

\
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Vibak NRK Nyss er politisk interresserte og
genuint opptatte av det vi publiserer her.

Journalister  Redaktorer

b »
Tore Ludvigsen Tom Andreassen
Journalist, analytiker Journalist, kommentator Jou
2 27 23
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gjerne hva du vl se her:)
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NRK - plakaten

Vi har plukket ut paragrafer som vi synes
best beskriver hva vi star for, og hva vi
onsker a oppna i NRK Nyss.

Les hele plakaten

s13 813 Den offentlige samtalen

NRK skal ivareta ytringsfrihet og
§27  ytringsvilkar for borgerne. NRK
skal veere redaksjonelt uavhengig
og veere balansert over tid. NRK
skal bidra til & fremme den
offentlige samtalen og medvirke til
832 gt hele befolkningen far

tilstrekkelig informasjon til & kunne
§39 veere aktivt med i demokratiske

prosesser.
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§45
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Nord-Norgebanen innebzerer en forlengelse av
Nordlandsbanen til Tromso.
FOTO: RUNE FOSSUM / NSB
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VISUAL PROFILE

When deciding on a visual profile for Nyss, we
went back to ourinitial research where we as-
ked people what they like about their favourite
publisher. Suprisingly, we found that most of
therespondees said that they like news media
thatis rather serious about how and what they
publish. Considering that we wantedtogoa
way that underlined the journalistic integrity
and present content that held high standards,
we decided to explore visual elements that
could be young, focused and calm.

We wanted Nyss to be experienced as direct
and straight to the core. We wanted the rea-
ding experience to be easy onthereader, but
stillremain an energy that ressonates with
youth.

Nyss publishes political news. We therefore
aimed to make a visual profile that is experien-
ced as serious, but without being boring or
scaring.

Whatis your favourite news publisher

and why?

Morgenbladet (paper edition); Due to it being a weekly

publication the articles are more eloquently written and

considered, taking a step in the opposite direction of

much media featuring as “stunning”“and “flashy“headli-

nes as possible.

Im not a big fan of news publishers
using clickbait. Thats why I love
publishers like NRK or Aftenposten
who doesent feel the need to use
cheap tricks to get readers.

49

“NRK or Aftenposten. Ususally
objective, asy to read and use,
usually used bu people I trust
like teachers forexample.”

Morgenbladet. It’s serious and provides me with
insights that are more thorough and do not get
outdated in the next hour like the tabloid news

that only scratch the surface.

- Norwegian young adults, from our survey.



Typography

LFT Etica
NRKs profile font

Bold

Bold Italic
Semibold
Semibold Italic
Regular

Reqular Italic

Icons

From Frey Wazza on thenounproject

® © & 88 8% ce°0
o Qd=Hfgae
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From us

@ i

X
v
D
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Emojis
Main feelings after reading

ONGRONORORONG

Colors

We wanted to avoid colors that are
assosiated with norwegian political
parties. Our primary colors eliminated
the issue related to that.

The app is intended for reading. We
chose Dark grey surfaces because it
reduces eye strain, as light texton a
dark grey surface has less contrast
than light text on a black surface.

Background
#121212

Primary
#ECEO59

Primary variant
#787531

50

lllustration style

Being experienced in an app format,
we landed on thin outline drawings,
with filled spaces to highlight the main
infor- mation of the illustrations.




Logo

We decomposed the existing NRK logo and
extracted single shapes. We wanted the
tilted combination to represent political
actors in relation to each other. The negative
spacing is where NRK Nyss is exploring the
attractions and conditions in the political
landscape.

NI'K
NYSS

NRK profile

Nyss being a sub platform of NRK, requires
it being experienced as an NRK product.
The visual styles differs a lot between NRKs
products, and we have aimed to stand out
while being experienced like a part of NRK.

©

NrrKsuper
e @ e

NRK TV NRK NRK Radio
NI'K
'K

I)? NYSS
’ NRK Nyss

App icon

51



SERVICE
OFFERINGS

The news market is full of options to choose from.
We are very aware that by designing Nyss, we are
throwing another app for people to considerinto that
mix. Still, we believe that Nyss will contribute in this
field in positive ways. To conclude, we will following
highlight what value we believe Nyss is bringing into
the field of news and to its readers:

« Anewsservicethatis considerate of theirreaders
time, energy and emotional needs.

« Afocusedanddedicated space for peopleto
navigate in political news.

« Aservicethat supports critical thinking, source
evaluation and fact checking.

« Aservicethatletsyou decide whatis a manageable
amount of information.

« Aservicethat givesreaders control overtheir
information intake.

« Atransparentservice.

« Aservicethat provides context and examples.

« Giving the opportunity to know who the senders
are.
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WRAPPING UP



FEEDBACK

I think this solution would be efficient and
effective to me, and | pretty much like the
Barometer page. The Rekkevidde and Mdlet ditt
would be useful to me.

Interaction designer: Sissy Hu, AHO

Jeg liker spesielt godt barometeret,
som jeq foler fyller et hull i bevisst
mediedekning og konsumering.

Olivia, 23, Socially engaged

Jeg syntes det er bra at dere har tenkt
pd forenkling og stromlinjeformet
design. Erjolittiretning av tiktok
og andre nyere medier som bare
servererinnhold pd selvfat.

Peter, 21, Student of political science, NTNU

Jegville absolutt brukt den! Jeg synes det
girmening og er gjennomtenkt og med
klar intensjon om @ gi en ny tilncerminag til
politiske nyheter.

Olivia, 23, Socially engaged

I see a great potential to explore

some intriguing and niche design
Th ough the news p age / ookg elements, gigng'icantly facilitati?vg
serious, the Oss page is attractive! political content since you focus on
It’s different, and it shows how you political news.
tune yourself with young adults.
Service and interaction designer: Serviceandinteractiondesigner:
Michelle Zhou, previous AHO student Michelle Zhou, previous AHO student

Your solutions seem to make sense

The idea of mixing the content users may
and answer wellto your design goals. have missed out with other recommendations
llike the Barometer part, and it helps togetherin a row is inspiring! That would give
me to understand my self-identity in a me an unconscious glance at those contents
certain way. As for Visuals, it’s clean out of the filter bubble.
and structured. | feel like the essential
information is clearly highlighted. Serviceand interaction designer:

Michelle Zhou, previous AHO student
Interaction designer: Yanni, TU
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PERSONAL REFLECTIONS

Kaya:

Goinginto the topic of news on digital platforms,  have learned a lot. | have
learned about the mechanisms and structures surrounding an element | con-
sider fundamental in our everyday lives. This diploma has also taught me a lot
about conducting a design process. |l also learned a lot from co-designing with
Yahang, having many great ways to approach design from aninteraction de-
sign point of view.

This diploma has required me to stay up to date and expose myselfto more
news than | have ever had to before. | have tried to keep a designerly perspec-
tive on news content, but | have not owned a balanced news intake but instead
done the opposite. We have conducted this diploma over a period where Co-
vid-19, the murder of George Floyd, the American election and bombings in
Gaza have outlined the news landscape. On a personal level, this has affected
my everyday life. | see that it has made me more worried, angry, engaged and
sadderthanlusually would have been. To me, this confirmed that awareness
and making active choices on yourinformation intake is preciousin a world
that treasures and publishes information to the degree it does today.

| have also become more aware of all the news content | am exposed to through
other channels than the conventional news media. Having gotten to know the
mechanisms that support this has led me to become more skeptical about this
way of consuming news. As areader, | want to know who conveys my news and
measure the information I receive.
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Yahang Cheng:

Itis the firsttime for me diving into the area of news. This topicis broad and
massive but at the same time intriguing and exciting to explore. | learned many
valuable skills from service design and system-oriented design from the colla-
boration with Kaya, especially inthe broad and comprehensive research pha-
se. Withrelevant knowledge attained, | surprisingly found | began to adjust my
news feed unconsciously. | started to read the news beyond the recommended
channels; | got more conscious about the source of information and the quality
and quantity of news. | was delighted to see these changes happening to me.

During the diploma, I got more time to consider the prototype as part of the
whole service. I realized that a higher-fidelity prototype could be helpful to
more realistic storytelling, which came with challenges. Therefore, | spent
more energy exploring the brand visual language, the consistency of visual
experience, ways to build prototypes effectively and systematically, etc. In the
process, to make our design feature well perceived by users, there is surprisin-
gly much more nuance to consider, where intensive user tests and iterations
play essential roles. | was fully engaged in prototyping and iterating and got a
sense of achievement from the exploration.



CLOSING THOUGHTS

When exploring the news field on digital platforms, we became aware of the
huge amount of issues the news industry and the readers are facing today.
The areais complex and granular, and we are still far from sure if we are fami-
liar with all of the opportunities we could have ended up exploring. Working
within the project framework we created, we know that this framework does
notinclude solutions to all of these problems. Being only two students, we
knew this project would require humility, considering our capacity. Therefore,
we have made some tough decisions throughout this project and tried to me-
asure the value of possibilities up to what can be the most beneficial for our
young target group.

Further, we are aware that NRK Nyss will be another news app on someone’s
phone. The value of adding more material to a highly saturated field can be
debatable. We have not had the opportunity to see how the app would do in
areal-life situation, given that we will deliver our design at a prototype level.
Still, when looking at similar apps (Ref: Peil, VG), we can see that its success
comes from a gap in the market, which we have tried to fill in similar ways.

The Covid-19 situation has made its impact on this diploma. We have had
limitations because the only way of verifying our interventions is through
our research and user tests. Under different circumstances, we would have
approached many things alot more hands-on and interacted with our target
group on acloser level.
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Reports Articles Definitions Presentations

SECONDARY ;
RESEARCH :

Ourinitial approach was to go through a comprehensive phase
of secondaryresearch. We found that the topicis well documen-

ted and wanted to use the existing knowledge surrounding it. It . Barval el by Wk ey social media platforms
also allowed ustoleanonatype ofresearch that would not be = = - = e
disrupted if the Covid-19 situation escalated during our project. - = = = ' o
L = v
. 17reports i : — o
« 18+articles L et
« 3 documentaries B =l n
« 2webinars B oGt a :
« 3 paneldiscussions = :
« bpresentations L2 Documentaries
« 7podcastepisodes A 1 s ..
« 9explanatoryvideos =
Explanatory videos Podcasts Existing news service
i
i - b
=
INSPIRATION BOARD EXISTING NEWS SERVICES SPECIMENS/GOOD STORY TELLING
= =
=

63



What news genres do you prefer?

O U R S U R V E Y Reply Quantity Percent

Culture & Arts 41 53.9%
o ini 0,
We made a survey to take the temperature of how Norwegian Entenaning hews 1 2G5
young adults experience and use news on digital platforms. Fashion 11 14.5%
Political 60 78.9%
It consisted of 35 questions, and we recieved 76 answers. We did
] o . . . Technology 28 36.8%
receive a majority of answers from people situated in Oslo, in the
age group of 23-26. Business & Economy 19 25%
Enviroment 42 55.3%
We got alot of valuable feedback which gave us direction and R 14 18.4%
new insight.
Sports 14 18.4%
Science 25 32.9%
Trade 5 6.6%
Weather forecasts 21 27.6%
Traffic 1 1.3%
What is the incentive for you to read news? * ) ,
Niche news (Related to hobbies etc.) 14 18.4%
Reply Quantity Percent
Other? 2 2.6%
To keep updated and informed 68 89.5% e———
To fill my spare time 25 32.9% How much time do you spend on reading news at a time? *
To learn something and broaden my horizons 36 47.4% s Reply Quantity Percent
To be entertained 21 27.6% One hour or more 6 7.9%
0,
To fuel my passions 8 10.5% Less than one hour 12 15.8%
Less than 30 minut 23 .39
It supports my identity 7 9.2% ess than 5U minutes 30.3%
Less than 15 minutes 25 32.9%
Being able to discuss and participate in conversations 51 67.1% mee—
Less than 5 minutes 14 18.4%
To understand things that might affect me 56 73.7% e
Less than 1 minute 2 2.6%
Other 1 1.3%

When do you read news?

How frequently do you visit digital news platforms? *

At what time during the day do you consume news? * - o .
By digital news platforms we mean for example apps or online sites that provide news.

Reply Quantity Percent Reply Quantity Percent
Morning 28 36.8% Every day or almost every day 62 81.6% m————
Mid-day (Lunch time) 14 18.4% At least once a week 11 14.5%
Afternoon 13 17.1% At least once a month 0 0%
Evening 23 30.3% Less than once a month 0 0%
I have no specific routine for this 44 57.9% Almost never 2 2.6%
Never 1 1.3%
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USER BEHAVIOR
MAPPING

We mapped out what we had found on users news
behaviors when it comes to news on digital platfor-
ms.

We aimed to understand tendencies, their habits
and how they interact with news content.

82% Consume

13% Share

5% Comment

1% Publish

— Behaviours

55% Instagram

43% Facebook

34% Snapchat

18/33 dislike

Shallow, non factual, dangerous (echo-chamber and click-baits),

and one-sided/biased

10/33 Alright

good but we need to do fact-check and stay critical

Super reader

Skimmers

Who don't read

The passive news absorber

5/33 like
Easy and effective, enjoyable

— Peils' cretiria

The heritage news consumer

The dedicated news devotee

% Another cretiria

The proactive news devotee
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EXPERT
INTERVIEWS

We conducted in depth interviews with our experts.
Our questions were open and our goal was to learn
and utilize their expertise in their field. We recorded
the interviews and transcribed itinto a system. We
then extracted the information we found most des-
criptive of the current state of the news landscape by
marking their answers with:

« Projectinspiration
« Aboutnews media
« Aboutusers

Whis allowed us to include it in our user behavior
map, synthesis map and clustering og insights.

[1flg
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INTERVIEW
HIGHLIGHTS

But what is important is, there is a big
difference between creating something
for just people who are bored and just

want to look at it and creating something
for something someone who have a
specific need. And it has to be focused.

Thomas Baekdal

People who get news from social media
usually have a large news diet than those
from traditional platforms.

Anders Hofseth

We see that the information landscape is
a lot more complicated than it have been
before. We see that schools are moving
slow, so that youth are getting into society
and they don't have this critical filter in
their minds.

Solve K. Karlsen

What characterises our times is not a lack
of information. The problem is rather
getting an overview and getting things in
scale.

Anders Hofseth

What we need to remember is that there
are more ways to get information (than
reading the news). So the question is;
how aware are young people rally about
what is going on in the world? Because

Faktisk.no then understood that they had
to start working with youth early, because
then they could easier explain what fact
checking could be. And explain that it is
about finding the facts.

Soelve K. Karlsen

We saw that there was a lot of politicians
that understood that they gained a lot of
votes by spreading their own facts. And
also we saw that a lot of people where
confused about the information flow they
saw in social media.

Solve K. Karlsen

The internet is not just a tool, its also in

the interest of someone else. And when

you know that you have this, you have

In Norway more young people are reading
news from official newspapers, digitally of
course.

Thomas Baekdal

It's not easy for us to find the source of
news/posts/information (when we get
news from families and friends).

Solve K. Karlsen

We did a lot of tests. The amount of
stories and reading time and completion
time and all that, and then we saw that

10 was a good number. And that was
good for the user but it was also good for
the newsroom, because they only had 10

openings and only had 10 places, where
they fill with news.

Andreas Bophler

It's not that it is mobile, but it is what ever
moment people have, and whatever device
that fits that moment.

Thomas Baekdal

For me the "balanced" doesn't mean two
climate scientist believed in different facts
about climate change which we might all
know is there, but it's about how they
solve this problem in different ways/ from
different views.

Thomas Baekdal

It's difficult to establish habits or change
habits, where you use time for something
and then you have to use less time for
something else. kind of competing with all
the things that you can do.

Andreas Bohler

that is actually much higher than we
think. Although young people might read
and consume less news, then older
people.

more critical thinking. And, you can not
avoid all the traps, but at least you have
kind of when some of it.

I still think that the news interest is going
to develop with age. they haven't gotten
into the habit yet but as grows over time
,then at some points, out efforts will be
seen and they will get closers to us. So,
even though it's not very like good
business for us. In the short term, | think
it's very essential for us and long term.

It's still great to meet them on social
platforms, and | think that we can present
a lot of value of what the news that we
serve. And then hopefully over time we
can see their transition to our platforms.

Products within social media are more
based on lots of news people reacting to
it. But you don't need those news, you
need the news that you need to know.

Thomas Baekdal Solve K. Karlsen

Andreas Bohler

Thomas Baekdal Andreas Bohler

The main motivation is that youth don't
get tools to work with fact checking in
their daily life, and teachers in Norwegian
schools don't have trust with themselves
to work with source criticism and fact

checking.

Also we saw that fact checking for a
journalist should be the main thing they
do, and for normal people it is not that
easy to see what fact checking could be.

We can very clearly see that people are
overwhelmed all the time. And if you see a
link, you don't really engage with it.

Generally speaking; what we see is that
around 30% are just choosing to not
consume news at all. This is especially the
case for young people.

Thomas Baekdal

Solve K. Karlsen Soelve K. Karlsen

Thomas Baekdal
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AREAS OF
OPPORTUNITY

Build bridge between
user and Educate young adults
tech(industry)

Build our own news
aggregator platform

help to build new

news habits (guides)
We made a system for sorting areas of opportunity

troughout our project. This helped us specify our
direction and evaluate ourideas.

Why? == =

How might we?

Quibry' o'y
Paaders vesporeleiliiy
+ fhesls Uprsc)

[2] Rewalt ints
— :’ smal{ s
sketches :
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Benefits

Opportunities

https://feedly.com/
Lightning demos B Bois i oA faidick o https://habitica.com/static/home

https://www.beeminder.com/

https://www.inkl.com/

Threats/Obstacles
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CLUSTERING OUR
INSIGHTS

We did a session of clustering the insights we had
gathered troughout ourresearch into main areas.

Here we could get to view some of the granularity
and concretisize.

Function

Interaction/interference

Democracy
. Social media:
Tone of voice iy Hldden
anti-
Dissonant demnoctratic a genda
tone of role
voice —
(news)
Payment
S —
Experience alotoftraffic  Content Word of
is not equal T mouth
Ton Aggregators Leave users News News as people created
Not “:”,:,':: ‘;‘m :::: ';n;m avoidance 5 User paying paying for growth
E contentfinfor crucial to get and involvement
mation return visits distrust burden
=5 The importance of news
WS e i i News you Defining.
Ne ot Common  reacttovs. news: What
i {negative reference news you do we define
fatlgue emotiore) need to know as news?
| —
News sharing Actors
User ta user Targeting users
sharing
disables ability Seperate
tofind source: i
for targeting
“— young adults
News searching
Searchingisa You can't Actors
focused way search on
P hews page Every actor in Individual
consumption i newsmedia International  publishing
online. is serving collaboration requires a
—_— — themselves Vot e ettt
Balanced
Balanced Different
EeNEI W sourres Jounalists & Editors
perspective/op  and poINt
tions of views
[r——
Advertisement
Presentation/Channel
Social media
News. Social Hard to Lots of bad News
fmoments media ot control and faith actors i
leed it and economically percent
s acceptance . ooion  review user in social Ll
it plummets behavior media newst
_ — —
Shows g
reactions ¢
Bias vs. Social media  Socialmedia A goedwayto Social media Social medlls pmp!'::
incentives achannel  beused to e o @] ives business Standing ¢
S andagateway  relationships  ©
o take mainly for  reachto P with long term  2areness but =
action. sharing stuff  more users platform goal not growth
—
- - News format
5 Video format: kit
:::i:nl;m Agood NRK knows. R flow in media
ugh/ case: what young. consuming landscape is
wquires lots of both for users confusing
:! chartbeat.  adults want e e T
—
Traditional VS digital
In America, Internet Boarderless Traditional
1ts hard ta
"::j:: followthe  facilitating  publishing 1:::::'3;:’;
= fastness of the  individual and publisher
distribution blish

News platform design

Specific inkii
e Linking to
subjects "deeper
pravice info"
overview

‘Qutsider platform
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Interest & Attention

Amount of content exposed to

There are different types of readers
. . Personal interest

Who is not being met in the marked?
Tone of voice and framework

Habits/routines Consumption

Types

News avoidance

B — News moments

Integration of new habits

News moment - e

Behavior

Information overload

Social media
. . . =k

. . . . - i

Preferences

Social

Critical thinking

A skill to learn

Critical thinking is sometimes not enough




IDEATION
WORKSHOPS

We conducted ideation workshops with fellow de-
signers. Here we were able to identify some areas to
explore. We alsoreceived a lot of valuable feedback
onourdirections.

Focus 1: Overview

+  Information overload (endlecs cerolling) increages the
difficalty of choosing cuitable confent and makes
ucerc ctrecced and anxiouc.

»  It'c almoct impeccible to get an pverview of mews
landccape on cocial platforms.

Ac a news cervice provider:
How might we facilitate for an overview of rewe landceape

and deliver a cence of eontrol.

Ideas here % :)

YM popuih®aTy
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ATE

Mutic ppf M
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Focus 2 : Worthwhile consumption

Focus 3 : Closer relationships

o Challow & ron-factual content on cocial media

»  Negative emotions under the bombardment of unregulated
news.

+ lker can Eacily foll into trape like elick-baite, fiter-

bubbles when without o elear mind and awarenecs.

A a news cervice provider:

How might we make ucerc aware that they need to actively ceek
more valuable and in-depth confent and think more crifically
when reading?
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«  Editerialived news media ic by many ceen ac too
poliched, thic can creafe distance and lesc eloce
relationchips with readers.

o Trust iceuec : hidden agenda behind news har weakened
the pillar of information. (disinformation & elick-baite)

How might we build a clocer relationchip between ucers
and news gervice providere

Ideas here 2 )
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COMPARATIVE
STUDIES

We gathered examples of what we found inspiring
and existing news servicesinasystemthatlet us
find inspiration and concretisize what we wanted to
achieve. This helped us understand the state of the
art.

INSPIRATION BOARD
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SYNTHESIS MAP

We put all the areas, insights, sketches and inspira-
tionsin asynthesis map, to make ourresearchinto
possible project directions. From this we were able
to define key insights and get an overview.

. ) . : Time pressure News media
News media Social media News media P 3 Tru:
Theme N and chosen and the social i
perception presence dependence navi

moments web

News media

perspective
B e — -
perspective
i 1. trirare sccud media l:.:::::c:ﬂ-‘mu
7. Faobatn reser o er . Biafc breipe b towen
theesbiz
Fae
z i hitps:dfeedly.camd https:/2 beemindet.com! nittgsAliphoard comd hittps: /e fakoi
LI h t n I n R e https/thabitica.com/staticthame )
ittt socialmediataday. comd https:iem.alls
bt oo inkd comy balanced-news
demos o
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LOW FIDELITY
SKETCHES

We sketched out big and smallinteractions and
ideas troughout our whole project. This allowed us
to be specificand receive feedback from potential
users and experts.
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CASE STUDY

We did a case study so we could be specificin our
iterations and development of the prototype.

We received feedback on a political NRK article
from five potential users. Thisled to us being able to
define some clear intentions when designing for the
article examplein our prototype.

+ Ifeel like | understand what the article is about
+ Ifound itinteresting with the statements people made. The political language that accuses I dont know what
and try to explain from their point of view. Arsverk s or what it

« How willthis affect the upcoming election and me as a voter?
+ s this a way to introduce this entering the election season? Feels random.

« Thisis interesting to lear and know about, but what will it mean? What are the consequences?
+ It would be nice to see some examples of consequences and speculations.

+ Could they be more direct in questioning the ethichs?

means”
*I got confused by the
logy™

We don't know what the different parties represent? What does AP vs. Hgyre mean?
No insight in political history/tradition

Would need a database with overview of the political parties.

Click on ones name: Backgroundinformation

All the information is listed; but hope to feel less overwhemed by better layering and
sorting.

Quotes: Marks; better visual communication on what is actual quotes

| know the fact; but don't quite undertand the full landscape and what it means.

The really useful information is not much; would be nice if it was highlighted.

Get a better introduction of the interviewees.

It is hard to follow and find interest when | don’t get any context

| like it when they interview people and quote them, the story becomes more personal
| would have liked more focus on storytelling and contextualize

| feel like i am lacking context troughout the article

| don’t know if 5 counslers is many or few?

The picture makes me not want to read it, seems boring.

They are using many different word to describe the same thing: Skygger, falger,
spionerer?. AP-team, Radgivere.

the language contains lots of unnecessary fillings that make something sometimes
uninteresting even harder to keep up with. It builds up as if it is something horrible that they
have dug up, you also have to read half the thing before you realize that it is a non-issue.
Everyone uses a lot of advisers to assist in election campaign games (no shit) but everyone
gladly takes the opportunity to say that they are shaken by the right's organization on a party
basis, versus a case basis (which may look a little worse). but yes, a little annoying that it is
so uninterreant text

maybe a little confusing too

maybe a plus is that you get 100% of what is written there if you only read the highlighted
text, even if there are only a few sentences together

Insight: yes that you get a little obsessed with how much resources they put in to influence
voters' opinions online and probably SoMe etc or something?

+ We don't know what the different parties represent? What does AP vs. Hayre mean?
No insight in political history/tradition
+ Would need a database with overview of the political parties.

 Click on ones name: Backgroundinformation

+ Allthe information is listed; but hope to feel less overwhemed by better layering and sorting

* Quotes: Marks; better visual communication on what is actual quotes
+ Tknow the fact; but don't quite undertand the full landscape and what it means
h; would be nice if it was highlighted

mes more personal

e thing: Skygger, folger, spionerer?. AP-team, Ridgivere.
The picture s
+ the language contains lots of unnecessary fillings that make something sometimes The diffe
uninteresting even harder to keep up with. It builds up as if it is something horrible that they
have dug up, you also have to read half the thing before you realize that it is a nonvissue.
Everyone uses a lot of advisers to assist in election campaign games (no shit) but everyone
gladly takes the opportunity to say that they are shaken by the right's organization on a party
basis, versus a case basis (which may look a lttle worse). but yes, alttle annoying that it is
S0 uninterreant text
+ maybe alittle confusing too
+ maybe a plus is that you get 100% of what s written there if you only read the highlighted
text, even if there are only a few sentences together

+ Insight: yes that you get a lttle obsessed with how much resources they put in to influence
voters'opinions online and probably SoMe etc or something?
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T E S T I N G A N D Facilitating debate

—— ]
FEEDBACK
-Hard to manage @ JoURMALIST
and scale. A
-Not easy to
consume the Convercations
content

between service
providers ansl
ucers in Clubhouse

We tested our designs on potential users and our
experts. We received feedback troughout the whole
phase of development.
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PROTOTYPING _
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